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Course purpose 
and objectives 

The aim of the course is to educate the students in emerging and alternative forms 
of journalism, thus demonstrating critical and reflective thinking in relation to new 
technologies and how they have affected and informed journalism. Furthermore, 
the course aims to encourage the students to examine and assess online sources, 
to help them become acquainted with new forms of digital content, familiarise 
themselves with the interactivity of the web, the particularities of composing web 
texts and to introduce alternative forms of news reporting, accompanying texts with 
multimodal elements and live links. Special attention is given to social media and 
the interaction between journalist and internet user in shaping the content of the 
news. In addition, students are expected to familiarise themselves with the codes 
of journalistic ethics in the digital environment. 

 

 

 

 

 

 

 

 

Learning outcomes 

Upon the completion of the course, the students are expected to: 

Knowledge 

1. Explain the concepts and practices of online journalism 
2. Realise the unique challenges, opportunities but also the ethical and legal 

limitations of online journalism, 
Skills 

3. Utilise social media as a tool that foster the publicity and involvement of 
the internet user 

4. Analyse how new technologies have influenced and informed 
journalism. 

Competences 

5. Write posts for digital and media posts using effective headlines, proper 
structure, links and keywords, demonstrating critical thinking skills in 
shaping news content 

6. Design multimedia productions for digital media, using text, image, 
diagrams, links, photos, audio and video 

Prerequisites 
 

Required 
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Course content 

THE DEVELOPMENT OF NEW SOCIAL DIGITAL COMMUNICATION 

• Basic concepts and theories of new 
media Historical background – 
evolution 

WHAT NEW MEDIA IS? 

• Social networking 
The world of 
websites Internet 
forum bloggers - 
blogging wiki 

• Sharing photographic, audio and video material with 
others Microblogging 

• Audio and Image Sharing – Livecasting 
CONTEXT AND CHARACTERISTICS OF NEW MEDIA 

• Field of application 
• Immediacy without boundaries 
• Responding to various sources and 

feedback Adjustment and control 
• Legislation and ethics 

PLATFORMS OF SOCIAL NETWORKS 

• Open social networking bloggers 
• Official institutional platforms Independent 

platforms Alternative platforms 
 

MAIN TYPES OF SOCIAL MEDIA CONTENT 

• informative Social 
• Political and ideological commercial 

Educational 
 

FIELD OF SOCIAL MEDIA APPLICATION  

• Personal 
• Local National 
• International and worldwide  

 
THE IMPACT OF SOCIAL MEDIA 

• To the public  
• To the society 
• To politics political body  
• To other Media 

 
• Writing about the internet and social media 
• Ways to attract internet and social media audience 
• Writing headlines for press releases for web, digital and social media 
• Conducting interviews from and through the internet and social media 
• The unbiased use of online language in digital and social media journalism 
• Online ethics and rules of the internet and social media 
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Teaching 
methodology 

The content of the course material is thought using alternative and modern teaching 
approaches, such as audio-visual presentation, brainstorming, active student 
engagement, group discussions, etc., as well as practical training in the laboratory. 
The course further encourages the students to demonstrate critical and reflective 
thinking in relation to new technologies and how they have affected and informed 
journalism. The students will be asked to study articles/research / journalistic blogs 
in order to be able to form a comprehensive view of the above (see supporting 
material). 
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Assessment 

• Attendance and classroom participation: 10% 
• Assignments: 40% 
• Final Assignment: 50% 

Language Greek 
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