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Course purpose 
and objectives 

The aim of the course is to teach the students the basic theoretical principles of the 
communication process, and the basic principles of Public Relations in the modern 
era. The course simultaneously introduces the students to the study of the theories 
of mass communication, as well as the tactics, practices and strategies of Public 
Relations with the aim of understanding and critically evaluating through the 
lectures, assignments and discussions the concepts of communication and public 
relations. 

 

 

 

 

 

 

 

 

Learning outcomes 

Upon the completion of the course, the students are expected to: 

Knowledge 

1. Explain the terminology and the basic concepts of Communication as a 
Science and the various forms of communication.  

2. Analyse the different models of communication and discuss the 
various facets of communication and its effects.  

Skills 

3. Analyse the various models of communication and the 
fundamental theories which relate to Public Relations.  

Competences 

4. Promote the awareness and understanding of the basic principles of the 
science of Communication and Public Relations 

5. Examine the collaborative relationship of Public Relations with 
Communication 

6. Demonstrate a critical perspective as it relates to the various 
models of communication and the various approaches to 
communication.  

Prerequisites 
 

Required 
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Course content 

Topic 1: Communication 
 

• The nature, scope of the communication 
• The sociological and psychological aspects of communication 
• Types of communication and its importance 
• Define mass culture and its influence on society 
• The different communication models and communication approaches 
• Analysis of the role of the media in globalisation 
• The various influences on communication 

 
Topic 2: Communication and Public Relations 
 

• Differentiating between communication and Public Relations. 
• Defining of what is and what is not Public Relations. 
• Introduction and analysis of key concepts related to communication 

and Public Relations based on theory. 
• Needs and purposes of Communication and Public Relations. 
• Description of the communication process. 
• Verbal and Non-Verbal Communication. 
• Substantial implementation (i.e. action, process, role and development) 

of PR based on communication. 
• Ways in which we achieve effective communication and effective Public 

Relations. 
• Ways to improve communication skills and abilities 

 

Teaching 
methodology 

The content of the course will be taught through using alternative and modern 
teaching approaches, such as audio-visual presentation and teaching, role- 
playing, brainstorming, active student participation, formulating arguments, group 
discussions, etc. At the same time, the students will be asked to demonstrate 
critical thinking competences as they relate to the study of the theories of mass 
communication, as well as the tactics, practices and strategies of Public Relations. 
For this purpose, the students will be asked to study the course materials, including 
articles and research as seen below (see supporting materials) 
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Assessment 

• Attendance and class participation:  10% 
• Assignments:  20% 
• Presentation of assignments:             10% 
• Intermediary written examination: 20% 
• Final written examination: 40% 

Language Greek 

3 Translation tools: Please click on the following link to go to a guide that has been developed to help you get you informed about 
the process of automated translation. The guide is found at Moodle > Student information > Οδηγός βιβλιοθήκης- Μετάφραση 
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