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Course purpose 
and objectives 

The purpose of the course is to teach and train students in various aspects and 
techniques of Fashion Journalism, to observe, analyse and report on fashion. 
Furthermore, the goal of the course is to contribute to the demonstration of students’ 
critical thinking as it relates to various matters, such as current debates on fashion 
journalism, the influences on fashion journalism and the effect of social media on 
shaping the fashion journalism nowadays.  

 

 

 

 

 

 

 

Learning outcomes 

Upon the completion of the course, the students are expected to: 

 

Knowledge 

1. Understand why different Media cover events and fashion shows in 
different ways 

2. Explain the phraseology and terminology associated with fashion writing 
and reporting 

3. Recognise the influences upon fashion journalism as well as the role of 
social media in the shaping and evolution of fashion journalism.  

Skills 

4. Write reports on fashion shows, texts and reports for publication in the press, 
internet, television or radio. 

Competences 

5. Synthesise the competences they have acquired thus far so to demonstrate 
their competence in reporting on fashion. 

Prerequisites 
 

Required 
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Course content 

• Introduction to Fashion Journalism 
• Developments and current debates  
• The role of the internet and social media in the evolution of fashion 

journalism  
• Effective communication for Fashion 
• Doing research on Fashion 
• Writing about Fashion in: 

o Newspapers 
o Magazines 
o Radio, TV, Internet 

• Basic elements of reporting: 
o Approaches 
o Titles 
o Writing headlines 
o Selection of images 
o Writing style 
o Reports on exhibitions and fashion shows 
o Reviews 
o Interviews 
o Profiles of designers and models 
o Promotion of Fashion communication 
o Fashion Advertising and Public Relations 
o Business announcements 
o Other forms of writing about Fashion 

Teaching 
methodology 

Lectures, classroom activities that involve reading and analysis of fashion reportage, 
discussions, written and oral presentations. Furthermore, the goal of the course is to 
contribute to the demonstration of students’ critical thinking as it relates to various 
matters, such as current debates on fashion journalism, the influences on fashion 
journalism and the effect of social media on shaping of fashion journalism nowadays. 
For this purpose, the students will get involved with sources and other supporting 
material that would enable them to demonstrate their critical thought process as it 
relates to the above.  
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Assessment 

• Attendance and class participation 10% 
• Assignments 40% 
• Presentation 10% 
• Final assignment 40% 

Language Greek 
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