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Course purpose 
and objectives 

The aim of the course “Entrepreneurship and Domestic Pharmaceutical Market” is 
to help students understand the concept of entrepreneurship and acquire 
knowledge and skills that will enable them to become important executive 
members of a pharmaceutical company and contribute towards its evolution. 
Furthermore, the course focuses on familiarising students with the domestic 
pharmaceutical market, the Pharmaceutical Industry and Pharmaceutical 
Companies, as well as the General Health System of Cyprus. 

 
 
 
 
 
 
 

Learning outcomes 

Upon the completion of the course, students are expected to: 
Knowledge 

1. Explain the concept of entrepreneurship, and in particular, its main 
characteristics and entrepreneurs’ ways of thinking. 

2. Explain the key aspects of a business plan 
3. Explain the aspects of successful growth strategies. 
4. Define the concept of health expenditure 
5. Understand the main characteristics of pharmaceutical organisations 

Skills 
6. Evaluate and apply creative thinking, the various methods and tools of 

market research 
Competences 

7. Contrast the factors that influence the structure of health economy in the 
domestic market of Cyprus 

 
Prerequisites 

BUSS100 Administration and 
Management of Pharmaceutical 
Companies 

 
Required 

 
- 

 
 

Course content 

Introduction to Entrepreneurship: 
1. Introduction to entrepreneurship 
2. Types of entrepreneurs 
3. The economics of entrepreneurship and innovation 
4. Fostering creativity 
5. Gaining a strategic advantage 
6. The business plan and marketing plan 
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 7. Intellectual capital, knowledge management and creative thinking 

8. Technical presentation and innovation 
9. Green and social entrepreneurship 
10. Definition of health expenditure – Health economics 
11. Demographic trends and health profiles 

 
Domestic drug market in Cyprus: 

12. Pharmaceutical companies – Pharmacies 
13. The pharmacy chain 
14. Research and development 
15. Cypriot pharmacy market: Production – Employment – Investments 
16. Generic pharmaceutical products 
17. Exports and imports of pharmaceutical products 
18. General Healthcare System of Cyprus 
19. Supply – Demand as it relates to a particular therapeutic group and 

category of pharmaceutical product 
 
 
Teaching 
methodology 

Course instruction will be delivered with the use of: Power Point presentations, 
guided discussions with active student participation, individual and team work by 
students and the use of a variety of audio-visual media and other teaching tools as 
required to deliver each module. In addition, there will be case studies and teaching 
through role-playing. 
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Assessment 

• Attendance and participation 10% 
• Assignments / Essays 20% 
• Intermediary written examination 20% 
• Final written examination 50% 

Final written examination has two parts that are sat on the same day. The first part 
includes closed-ended questions, such as multiple choice questions, true or false, 
matching exercises, complete the gaps exercises, etc. The first part is usually worth 40% - 
60% of the total marks of the exam paper. The second part includes open-ended 
questions that are meant to assess the students’ abilities to analyse, reflect, explain, recall 
etc. The second part is usually worth 60% - 40%. The total marks of the exam paper are 
100. 

Language Greek or English 
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