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Course 
purpose 
and 
objectives 

The aim of the course is to familiarise the students with the requirements of 
creating digital content using, but also for the purpose of, internet and social 
media, intended for journalistic and broadcasting use. At the same time, the 
goal of the course is to educate students towards creating, managing and 
promoting content for the world wide web, and to shed some light on the 
communication strategy behind social media, encouraging the students to 
demonstrate their critical thinking and reflective skills in relation to the ways in 
which audience and medium of communication can influence the message.  

 

 

 

 

 

Learning 
outcomes 

Upon completion of the course, students are expected to: 
Knowledge 

1. State the modern principles of creating digital content for the web 
(or from and through the internet and social media) 

2. Explain the impact of digital content on journalistic reporting 
methods 

Skills 
3. Create the most appropriate digital content based on the target 

audience or the social medium they will use, thus demonstrating 
critical thinking regarding the content and the factors that might 
influence it. 

Competences 
4. Communicate effectively with the target audience through the 

most appropriate social medium 

Prerequisites  
 

Required 
 

Course 
Content  

• The impact of social media on modern journalism 
• How the audience and the medium of transmission can influence the 

content of the message. 
• Social media as a research and communication tool 
• Fundamentals of creating digital content for internet and social media 

use 
• Network, Internet and Social Media Theories: 

- The role of the internet and social media 
- ¬The influence of the internet and social media 
- Comparison with conventional media 
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• Types of social media 
• Ways to create digital content for the web and social media for print and 

broadcast journalism: 
- How we make digital content 
- Connecting with the topic and target audience 

Teaching 
methodology  

The content of the course material will be taught using alternative and modern 
teaching approaches, such as for example audio-visual presentation, 
brainstorming, active student engagement, group discussions, etc. The course 
also encourages the students to demonstrate their critical thinking and 
reflective abilities regarding how the audience as well as the medium of 
transmission can influence the content of the message. The students will be 
asked to study articles/research in order to be able to form a comprehensive 
view of the above (see supporting material). 
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Αξιολόγηση 

• Attendance and class participation 10% 
• Intermediary written examination 40% 
• Final assignment 50% 

Γλώσσα Greek  
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