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Course Purpose 
and Objectives 

This course provides a survey of the business world. Topics include the basic 
principles and practices of contemporary business. Upon completion, 
students should be able to demonstrate an understanding of business 
concepts as a foundation for studying other business subjects. The course 
covers the following topics: The Environment of Business; Business 
Ownership and Entrepreneurship; Management and Organization; Human 
Resources; Marketing; Finance and Investment. 

\qaa 

Upon successful completion of this course, students are expected to: 

 Develop a basic understanding of the free enterprise system and other 
types of economic systems. 

 Understand how business ethics apply to customers and other 
stakeholders in the business environment. 

 Understand the basic forms of business ownership. 

 Gain a basic understanding of international business and the 
complexities of operating in a global environment. 

 Understand the basic functions of management and the skills required of 
managers working with different concepts of motivation. 

 Understand how a company utilizes human resource management to 
recruit, train, and retain employees. 

 Develop an understanding of the marketing concept and the various 
elements of the marketing mix.   

 Understand how businesses acquire and use capital. 

 Understand the concepts of accounting and the analysis of financial 
statements. 

Prerequisites None Required None 

Course Content 
1. The Environments of Business  
2. Business Ethics and Social Responsibility 
3. Entrepreneurship, New Ventures, and Business Ownership 



4. The Global Context of Business  
5. Business Management 
6. Organizing the Business 
7. Operations Management and Quality 
8. Employee Behavior and Motivation 
9. Leadership and Decision Making 
10. Human Resource Management and Labor Relations 
11. Marketing Processes and Consumer Behavior 
12. Pricing, Distributing, and Promoting Products 
13. Information Technology for Business 
14. The Role of Accountants and Accounting Information 
15. Money and Banking 
16. Managing Finances 

Teaching 
Methodology 

Course topics are presented by a variety of teaching approaches including 
lectures, exercises, multimedia cases, homework case analysis and class 
presentations and discussions of assigned readings. 
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Assessment 

 Class participation  10% 

 Assignments/Tests 20% 

 Mid-term exam  20% 

 Final exam   50% 
Language English 

 

 


